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TELLING YOUR 
OWN STORY
Cindi  Lane,  APR

WHERE DO ADULTS GET THEIR NEWS?

86%
Phones, Computers and 

Tablets

53%
Social Media

10%
Print Media

2/3 OF ADULTS
News Websites, Apps or 

Search Engines

16%
Radio
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Source: Pew Research Center
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IF YOU WIN THEIR 
HEARTS,
YOU’LL WIN THEIR 
MINDS.
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TELL YOUR OWN STORY
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RELATIONSHIPS
COFFEE  WITH  THE  

MAYOR   

CHAMBER  ANNEX  
R IBBON-CUT T ING   

L IV ING LEGENDS  
OF  AUTO RAC ING  

BET TER  L I FE  
BUS INESS EXPO 
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CREATING CONTENT

RESEARCH
Surveys
Stakeholders
Focus Groups
Statistics

PLANNING
SMART Goals
To-Do List
Timeline
SWOT Analysis

IMPLEMENTATION
Variety of Tactics
Follow the Plan

EVALUATION
Attendance
Social Media
Post-Surveys
Publicity

SUCCESS!
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ACTUAL WAYS • Writing 
• Graphic Design 
• Photography
• Video 
• Event Coordination
• Unique Opportunities 7

CASE STUDY
Clear water  Beach Socia l  Hal l
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WHAT YOU CAN DO 
WITH YOUR WEBSITE

Department Pages

Calendar of Events

News Stories 

Blogs

Newsletters

2 0 2 2 T E L L I N G  Y O U R  O W N  S T O R Y 9



3/4/2022

6

2 0 2 2 T E L L I N G  Y O U R  O W N  S T O R Y 1 1

2 0 2 2 T E L L I N G  Y O U R  O W N  S T O R Y



3/4/2022

7

NEWSLETTERS
Print – especially good for older audiences, walk-ins
Electronic – users WANT your information
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SOCIAL 
MEDIA
• Facebook – 1 post/day
• Instagram – al l  about photos
• Twitter – OK to tweet of ten
• Monitor/Respond
• Be Authent ic
• Use Real People!

PAID 
ADVERTISING

Newspapers ,  Onl ine
Soc ia l  Media
Radio & T V
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VIDEO
&
PODCASTS

MOBILE APPS
• Apple  App S tore  = 1 .96  mi l l ion  apps
• Google  P lay  S tore  = 2 .87  mi l l ion  apps
• 21% of  Mi l lenn ia l s  open an app 50+ 

t imes/day
• 49% of  peop le  open an app 1 1+ t imes  

each day
• 70% of  a l l  US  d ig i ta l  med ia  t ime comes  

f rom mobi le  apps
• The average smar tphone owner  uses  10  

apps  per  day  and 30 apps  each month
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Source: BuildFire
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EVENTS & CROSS-PROMOTION 

2022 TELL ING YOUR  OWN STORY 19

SIGNAGE
Park Signs
Bulletin Boards
Electronic Signage
Banners
Temporary Signs
Monitors inside Facilities
Unique Opportunities

2 0 2 2 2 0
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CALENDARS
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PRINT COLLATERAL
& SWAG
• Posters and F lyers
• Postcards
• Act iv i ty  Guides
• SWAG
• Brochures for  Fac i l i t ies
• Table Tents
• Pr inted Programs
• Newslet ters
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PARTNERSHIPS

Chambers of Commerce
Tourism agency
Facebook groups
Businesses
Sponsors
Other Governments Non-
Profits
Condo Associations
Homeowners Associations

Hillsborough County has amazing 
parks, preserves and trails, and 
the Hiking Spree is a great way to 
get out in the community, exercise 
and see the parks and trails!

TELL YOUR STORY
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THANK YOU

Cind i  Lane ,  APR
Ofc :  386-28 1 -3002
Ce l l :  386-24 1 -5298
c l ane@c i t yofdbs .o rg

25


