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BRANDING 101

Cindi Lane, APR

What is a Brand?

| Your brand is the personality of your organization [
and the promise you make to your constituents.

It’s the recognizable feeling your values,
strengths & differentiators evoke.
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Creating a
Brand
Identity

Other Visuals

Why Brand?
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THINK again about your institution’s Last Five Percent.
QThree minutes at cranebrandwork.com/THINKagain.
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BRIGHT AND BEAUTIFUL - BAY TO BEACH PARKS & RECREATION
City of Clearwater Logo Parks & Recreation Logo
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Signature Event Logo Signature Park Logo
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City of Melbourne
4th of July Fireworks Celebration
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~ PARKS &

FACILITIES | ATHLETICS

GALENDAR

Before & After

PROGRAMS SPEGIAL EVENTS

Eaciies » Recreation Centers » Cleanyater Beaon Library &

Reoreation Complex »

CLEARWATER BEACH SOCIAL HALL

FontSze @ (3 Share s Sook

. _ Clearwater Beach Library &
Recreation Complex

E{m‘.m BEACH RECREATION CENTEN S0l Clearwater Beach Social Hall
¥

With spectacular waterfront views of the intercoastal and close proximity to the beach, the Clearwater Beach
Social Hall is the perfect venue to host your next event, wedding reception or ceremony.
The 3, 243-5q -foot social hall has 11 Toot celiings, can hostup to 217 people standing or 180 for a seated dinner and
includes a food preparation area, additional 625-5q. oot multipurpose room, scenic wiewing deck and waterfront park

69 Bay Esplanade ~ Clearwater, FL 33767
Phone: (727) 462-6138

{) Whatis included in my rental? >

3 Do you have availability?
3 How much does it cost to rent?

“4 When can | rent the venue?
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'@ Logo Responsive Identity ":g
An iderttying marker used erly to be recognizabe as part of & brand. I i NOT the b ofthe logo 1 sel expis,
give information or creste company idesls and shouid be sbie b stand slone withowt » taghne or title. Templates for Responsive logos are shape-shifting logos that change in sire, complexity or even color to accommaodate and adapt
fiyers and ba: will be provided with the correct text and logo placement to wherever they are placed. Today, there are more places to stick your loge than ever before, and they all vary
The Port Logo The Preserve Logo ok
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Using the approved color scheme, a varity of color
combinations can be used on each level of the
Botanicol Gardens Logo The Boardwalk Logo responsive identity.
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In 2021, the Lee County logo underwent a refresh. The goal of the refresh
was to modernize the logo while retaining the general theme. The updated
logo incorporates cleaner more flowing line work as well as the inclusion of
2021 softer colors offering a transition between the primary dark and light colors
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Implementation i 2

LAKE COUNTY
FLORIDA
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COUNTY, FL

COUNTY, FL b
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e Website e Podcasts
e Newsletters e Mobile Apps
e Activity guides e Signage
e Social media e Flyers, brochures and other print collateral
e Paid advertising
e Video e Office: letterhead, forms, PPT templates
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City of Palm Coast | ; ’

5 ENVIRONMENTAL NTAL HEALTH BENEFITS 5 WAYS PARKS CAN IMPROVE
BENEFITS OF PARKS lay EXERCISING IN PARKS Pl2y THE HEALTH OF YOUR CHILD
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YOUR BRAND
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Honest Hear Unique
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Get Buy-In & Support
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WHAT IS

YOUR
BRAND?

Why does your department exist? The &
purpose, the cause, the belief.
IO A AN AR

Tell your story — 5 charactenstlcs, your
success stories, how you help people!

What problems do we help our customers |,

solve? Why do people trust us?
4 A o 4
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BRANDING

EXERCISE

Step 3
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Why does your department exist? T
purpose, the cause, the belief.
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Step 2
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Tell your story — 5 characteristics, your
success stories, how you help people!

What problems do we help our customers
solve? Why do people trust us?
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° REPUTATION IS EVERYTHING

o

Enhance
. Credibility.
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