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= Learn the algorithms for Facebook and Twitter.

= |dentify tools that will assist you in the creation
of posts.

= Hear about successful posts from other agencies
to assist you in creating high performing posts.

WHAT DOYOU WANT TO LEARN?

*What are you hoping to learn? o

" Post questions in the chat box. Reactions

*Feel free to stop me by raising
your hand
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Use of online platforms, apps varies - sometimes widely - by demographic group
% of U.S. adults in each demographic group who say they ever use ...
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Note: White and Black adults include those who report being only one race and are not Hispanic. Hispanics are of any race. Not all numerical
differences between groups shown are statistically significant (e.g., there are no statistically significant differences between the shares of
White, Black or Hispanic Americans who say the use Facebook). Respondents who did not give an answer are not shown.

Source: Survey of U.S. adults conducted Jan. 25-Feb. 8, 2021.

“Social Media Use in 2021"

PEW RESEARCH CENTER

*Stats pulled from 2021 Pew Research

Growing share of Americans say they use YouTube;
Facebook remains one of the most widely used online

platforms among U.S. adults
S O C I A L M % of U.S. adults who say they ever use ...
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Note: Respondents who did not give an answer are not shown. Pre-2018 telephone poll
6 9% data is not available for YouTube, Snapchat and WhatsApp; pre-2019 telephone poll data is
not available for Reddit. Pre-2021 telephone poll data is not available for TikTok. Trend
data is not available for Nextdoor.

Source: Survey of U.S. adults conducted Jan. 25-Feb. 8, 2021.
“Social Media Use in 2021"

PEW RESEARCH CENTER

*Stats pulled from 2021 Pew Research Ce
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69%

*Stats pulled from 2021 Pew Resear

Age gaps in Snapchat, Instagram use are particularly
wide, less so for Facebook
% of U.S. adults in each age group who say they ever use ...

Youngest -
oldest
Age 65+ DIFF

Snapchat ® +63
Instagram +58
YouTube +46
TikTok

Twitter

Facebook

0 20 40 80 100

Note: All differences shown in DIFF column are statistically significant. The DIFF values
shown are based on subtracting the rounded values in the chart. Respondents who did not
give an answer are not shown.

Source: Survey of U.S. adults conducted Jan. 25-Feb. 8, 2021.

“Social Media Use in 2021"

PEW RESEARCH CENTER

ALGORITHMS?
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THE
FACEBOOK
ALGORITHM

FACEBOOK

Categories of

Ranking

Signals
Relationship
Content Type
Popularity
Recency
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- Post content that encourages
interaction.

- Ask questions or use
captivating photos

- Aim for “Love"” over "“Likes"
* Respond to comments

- Vary Media on Posts

* Focus on your target audience
- Post when they are online

- Stay relevant

- Post once a day, no more than
3 times a day

/4

RANK BETTER

FACEBOOKTIPS
AND TRICKS

Use high quality photos

Videos

Save the best for first. 47% of value
in a video is delivered in the first 3
seconds. Longer videos rank higher
IF people are watching them.

Make every second count.
Optimize for mobile.

Optimize for sound off.

Go Live

Became a FAVE
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PAGE VERIFICATION

Optimizes search

Shows your authenticity

PORLTONA 8
é@“(o‘%
1o mmoncnor o, City of South Daytona Parks & Recreation ©

S @ OCiyOfsouthD
~an-

ksandRecreation - O

Home  Events  Reviews  Videos  More v

Page Tips See Al (1) d
A HowtoCreate Effective Posts

X
Short, visual posts created for the right audience are more | Photo/Video © Get
successful.

Learn How

Create Oilive @B Event @ Offer

@ O 9 - Facebook for Government, Politics & Advocacy:
R — www.facebook.com/gpa/help

_ * They will respond with 2 hours during operation

i * Adan Chavez — Southeast, Midwest
* adanjchavez@fb.com

- Facebook.com/GPA

* Facebook for Government, Politics & Advocacy
best practices

* Facebook Group
- Parks & Recreation Social Media Professionals
- Government Social Media
- Women in Parks and Recreation
* Parks and Rec Done Right

www.facebook.com/gpa/help




FACEBOOK CONTACTS

Contacts

www.facebook.com/gpa

Your one-stop shop for best
practices for government,
politics, and advocacy groups
and updates across Facebook

Carlin Daharsh - Southwest
AZ,CO,KS, NE, NM, NV, OK, TX, UT, IA
cdaharsh@fb.com

Adan Chavez - Southeast, Midwest
AL, AR, FL, GA, KY, LA, MO, MS, NC, SC,
TN, VA, WV, ND, SD, MN, W1, IL, MI, IN, OH
adanjchavez@fb.com

Jared Brown - Northeast, Northwest
CT,DC, DE, MA, MD, ME, NH, NJ, NY, PA,
RI, VT, WA, MT, ID, OR, AK, HI
jlborown@fb.com

Cristina Flores - California
ristinaflor fb.com

THE
TWITTER
ALGORITHM
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TOPTWEETS

Top Tweets include the accounts the user interacts with
the most.

Home

The ranking signals include:
Recency: How recently a Tweet was published.

Explore

Notifications

Relevance: Keywords used in a Tweet, and how often
users engage with tweets that use similar keywords.

Messages

Bookmarks

Engagement: Has to do with how many Retweets,
clicks, favorites and impressions a Tweet has received.

Rich Media: The type of media you include in your
Tweet, such as images, videos and GIFs.

Other factors: Refers to how active a user is. For
example, how long its been since the user was last on
the site, how many followers they have and how much
they use the platform.

Lists

Profile

> & @D U D # o ¢

Latest Tweets >+
9 What's hay

itech @ @Communitech - 35 v

about their

RANKING SIGNALS

* Consistency is key

- Focus on content types
and formats

- Engaging content is key
* Respond to engagement
ASAP

* Use trendy content:
@TwitterBusiness

People’s Wait Time Expectation vs. Brand Response
Time on Social

Social posts that encourage
consumer Likes & shares

Posts that entertaln
o

Posts that inspire

Calendar

Posts that teach

4/20/2021
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TWITTERTIPS AND TRICKS

Tweet

* Tweet like you talk 35 NYoD 100 ecict

* Use SPACE to break up dense text and expand
tweet real estate

* Tweet when your users are online
* 9am, 12pm, and 5pm

* Incorporate emojis to give visual cues
* Keep it brief less than 100 is ideal
* Include hashtags with purpose.

* Stay in the Loop @ TwitterGov

10
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CANVA.COM

BBA & BLUEGRASS FEST [REIE=—.

1ST ANNUAL FOLLOW
@SOUTH_DAYTONAPD
ON TWITTER FOR
LIVE UPDATES

2
THE GRASS
LUitt N o

-

FOR YOUR GYM
MEMBERSHIP
#SUPPORTLOCAL

FREE MARKETING SITES

*123RF: https://www.123rf.com/

Visme: https://www.visme.co/

-Easil: https://about.easil.com/

Over: https://www.madewithover.com/

Poster My Wall:
https://www.postermywall.com/

11
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MUSIC

* YouTube Audio Library
* https://studio.youtube.com/channel/UCco8XF7Upg-flgERNmMGVCbA/music

- Facebook Sound Collection
- https://business.facebook.com/creatorstudio/?tab=ct_sound_collection&collection_id=
all_pages

* Storyblocks.com $180/year
* Artlist.io

* Soundcloud

DISCLAIMER

13
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FIRST AMENDMENT RIGHTS-CAN I DELETE
THAT?

Interactive government social media sites are
likely to be categorized as limited public forums.

Think “Citizen Participation” during Council
meetings

Only some moderation of comments is
permissible based on First Amendment
Protection

* Obscenity-only applied to the 7 dirty words (keep
profanity filter strong on FB settings)

- Defamation- False, assertion of fact, causes
damage

- Actual threats- intent to inflict harm or loss on

WHENTO another
DELETE | - spam

- lllegal Activities
* Links to malware

* Promotesiillegal discrimination-race, gender, etc.
* Copyright violation

14
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SOCIAL MEDIA ACCESSIBILITY:
BE PROACTIVE

Describe images through alt text
Use closed captioning in videos

Describe links (Click below for link to
FDOT's Page...)

CamelCase Writing Hashtags
#CapitalizeFirstLetterlnHashtags

Show diversity in your posts. Everyone in
your community needs to see
themselves.

CLUBHOUSE

CLUBHOUSE

APRIL 22 - 7:30PM EST

THE IMPORTANCE OF
MARKETING & SOCIAL MEDIA
INPARKS AND REC

Jﬁﬂ/ ﬁlﬁ! M '3 SEARCH 'PARKS AND REC
| CLUB ON CLUBHOUSE
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azengotita@southdaytona.org
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